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CAR BUYING BEHAVIOUR IN KLANG VALLEY 
 
Abstract 
Purpose: The purpose of this paper is to investigate and study on the factors influencing 
consumers’ buying behavior towards cars. 
 
Design/methodology/approach: A total of 150 respondents were participated in answering 
questionnaires. 
 
Findings: The findings of the study indicate that there is a significant relationship between 
the product quality and consumers’ buying behaviour. The other variable also has a 
relationship with consumers’ buying behaviour but it will not give as much influence as 
product quality. 
 
Practical Implications: The findings of the paper may have serious implications for the 
consumers’ buying behaviour. 
 
Originality/Value: The paper draws attention to a rather neglected issue between product 
quality, price and brand with consumers’ buying behaviour. 
 
Keywords: Consumers’ Buying Behaviour, Product Quality, Price, Brand 
 
Paper type: Research paper. 
 
